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ABSTRACT

This study investigated the effects of investmerdnmtion on investments in general, and foreigreatir
investment in particular, in Uganda, since the &maat of the Investment Code Act, 1991. It usedtipa®condary data
and interviews on investments in Uganda. Analyses wualitative. The findings showed that Ugandaestment
Authority has been promoting investments througtdldr fairs, missions abroad and investment confesenitice 1991.
A number of opportunities existed in the entire remny, but some priority sectors were targeted. &hesluded
Agriculture, ICT, Energy, Health, Education, Minirmgnd Services such as tourism and finance. In tefmuntries,
UK, USA, Kenya (EAC), South Africa, India, ChinaAB and Singapore were targeted as sources of messtinto
Uganda. Based on the number of firms licensedptbenotion efforts were effective between 1991 af85l but since
then other factors have determined foreign diragestment into Uganda such as the discovery oincihe Albertine

region and the credit crunch of the 2009. Howethare were some inadequacies and failures.

The Act excluded foreign investors from participatin agribusinesses which is so critical and witichtributes
about 40% to the country’s GDP. In the mining sectlespite huge mineral potentials, the Authorigjthmer provided
investors with important investments informatidkeligeological data and mineral targets that coeldided as a basis for
attracting serious investors, nor extension sesvit@ining and mining equipment. Also, the Goveenincontinued to
under-fund the targeted sectors such as tourism.imfmrove the effectiveness of investment promotidtnwas
recommended that Government should amend the Aetloav foreigners to engage in agricultural bussess make
available important investment information and otkervices to investors; provide adequate budgetapport for the
targeted sectors; improve infrastructure, espgciallpower and transportation; and tackle the issueorruption in the

country.
KEYWORDS: Investment Promotion, Investment Opportunities gigpr Direct Investment, Trans-National Companies

INTRODUCTION
Background of the Study

In the quest for development, countries are inéngasooking beyond their borders for the much-nekde
resources in the bid to satisfy the growing desifetheir citizens for improved standards of livirichus, in spite of their
natural resource endowment and other competitivargdges they may have, countries are strivingsitipn themselves
in a good stead to attract foreign investments whisually result from the activities of Trans-Natd Companies
(TNCs). This usually involves deliberate policieglactivities meant to position them as destinatiofinchoice for foreign

investment. Investment promotion is key in thesert.
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Uganda has had an impressive record of attractimgign investments, with the recent oil discovemytlie
Albertine region heightening investor interest. Tdmuntry has continued to attract investors witlero#,000 projects
licensed since the investment body was set up #118ganda’s accumulated planned investment withig period is
$12b, with over 440,000 jobs created. However, ideshe attractive investment prospects in the tgumand the East
African Community (EAC) region as a whole, non{fabarriers (NTBs) like the poor state of infragtture and power
shortages still hamper trade and investment. Terade of a robust railway network undermines teautinvestment in
the region’s bulky resources that include agriqaltyoroducts and minerals. The roads linking thgiore are in a sorry

state, thus, pushing up the cost of doing busi(iEss New Vision Newspaper, 10May, 2010).

INVESTMENT PROMOTION

Scope of Investment Promotion

Countries around the world compete fiercely toaattiForeign Direct Investment (FDI). Policy makerspecially
those in developing countries, hope that FDI inBowill bring much-needed capital, new technologiemrketing
techniqgues and management skills. FDI is expeaiecrdate jobs and increase the overall competitiserof the host
economy (Torfinn Hardingnd Beata Javorcik, 2007). Thus countries, espgctia developing ones, have engaged in one

form of investment promotion or the other to attfaceign direct investment.

Promotion involves disseminating information abautroduct, product line, brand, company, or eveountry.
It is one of the four key aspects of the marketinix. The other three elements are product, priciaugd place
(distribution). It is generally sub-divided into davparts: “above the line” and the “below the lin€He former is when it is
through the media such as TV, radio, newspapetstriet and Mobile Phones in which the advertiseisga place the
advert. The latter uses other promotional methadiraostly is intended to be subtle enough for tvesamer not to be
aware that promotion is taking place. Examplesheflatter include sponsorship, product placemaempesements, sales
promotion, merchandising, direct mail, personalirsgl public relations, and trade shows. A promeadéibplan can have a
wide range of objectives, such as sales increases, product acceptance, creation of brand equibsitioning,
competitive retaliations, or creation of a corperaage (PST, 2009).

Investment promotion activities can be grouped folar areas viz: (i) national image building, (ijvestment
generation, (iii) investor servicing, and (iv) pyliadvocacy. Image building activities aim to bugldoerception of the
country as an attractive location for FDI (whed@kestment generation involves identifying potenitiwestors who may
be interested in establishing a presence in thetopuleveloping a strategy to contact them andistpa dialogue with
the purpose of having them commit to an investn@anject (who). Investor servicing involves assigticommitted
investors in analyzing business opportunities, iobtg permits and approvals for establishing a hess in the host
country and maintaining business operations. P@lthyocacy encompasses initiatives aiming to imptbeequality of the

investment climate and identifying the views ofvate sector in this area (Harding Torfinn and B&tkavorcik, 2007).

Investment promotion practitioners believe that thest effective way of attracting FDI is to focus a few
priority sectors or targeting rather than attengpatiract all types of foreign investors. Thus,a@gncy not engaged in
targeting will promote its country as a good plazeo business, while one targeting particularasowill emphasize why
its country is an ideal location for investors aiierg in those industries. Similarly, the formeilwitend many different

types of fairs and conferences while the lattet @ present only at events specific to the indestit aims to attract.
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The idea behind targeting is that a more focusedsage tailored and delivered to a narrow audieniebe more

effective than general investment promotion agésgi{Harding Torfinn and Beata S Javorcik, 2007).

However, investment promotion is fundamentally abmarketing a country as a location for investment.
The Foreign Investment Advisory Services (FIAS)vies assistance in improving the products offdredountries by
providing business enabling environment and investmpolicy advice and assistance in designing tirtginal
frameworks for investment promotion. The techniaasistance arm of the Multilateral Investment Guizea Agency
(MIGA) assists Investment Promotion Agencies (IP#sjleveloping and implementing investment pronotstrategies
(FIAS, 2006).

One of the main purposes of investment promotioto iseduce the costs of FDI by providing information
business conditions and opportunities in the haeshemy and by helping foreign investors cut througimeaucratic
procedures. Investment promotion activities encasspadvertising, investment seminars and missipagicipation in
trade shows, one-to-one direct marketing effoesilitating visits of prospective investors, matahiprospective investors
with local partners, helping obtain permits andrappls, preparing project proposals, conductingifelity studies and
servicing investors whose projects have alreadyimecoperational. It can also involve the executibrinternational
Investment Agreements (l1As). As obtaining inforinaton investment opportunities in developing coesttends to be
more difficult than gathering data on industriatizeconomies, investment promotion should be paatityueffective in a

developing country context (Torfinn Hardiagd Beata Javorcik, 2007).

Technological progress which allows firms to spétious stages of the production process, declmémnsport
and communication costs, increasing openness afties to foreign capital, and international trddeve increased the
attractiveness of spreading the production chairsac various geographic locations. This phenomemas led to
a spectacular increase in global FDI flows thusingivmore countries an opportunity to become parthef global

production chains. But it has also intensified cetitfpn for FDI (Torfinn Haringand Beata Javorcik, 2007).

In response, many countries have set up InvestPr@mhotion Agencies (IPAs) as a key part of thewategy to
attract foreign investors. There are presently mbas 160 IPAs at the national level and over 26¢ha sub-national
level. This is a relatively new phenomenon as anlgandful of these agencies existed 20 years ag2004, the total
spending of the 82 IPAs that reported their budigeires in the IPA Census reached almost a biltloltars - a quarter of
this amount was spent specifically on investmentmtion. In addition, some IPAs are empowered tivigle support in

the form of tax holidays or other quasi-fiscal meas (Torfinn Hardingind Beata Javorcik, 2007).

FIAS and MIGA have collaborated to design couninyg aontinental investment promotion in Cambodiain@h
Philippines and Africa. In Cambodia, FIAS collabted with MIGA in assisting the Cambodian InvestmBoard (CIB)
to prepare a strategic investment promotion pldso AFIAS facilitated a strategic planning workshopssist CIB staff in
the development of options for engaging in investitromotion and a framework for decision makingrtker, FIAS
promised to assist the CIB to implement its striat@éan of investor servicing in 2007 (FIAS, 2008).China,FIAS and
MIGA collaborated to assist the Ministry of Comnmeiia developing a national investment promotioatsgy. In 2005,
they co-organized several regional workshops toudis sub-national investment promotion and to gthem investment

climate in China’s economically disadvantaged wastad central provinces.
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A planned Memorandum of Understanding (MOU) betweéle@ Government of China, FIAS, and MIGA
promised a multi-year collaboration to strengthke bperation of provincial Investment Promotion Agjes (IPAs).
In a follow-up project, emphasis would be to uséa¥ls experience in building the organizational azifjeof local IPAs

to implement strategies for attracting foreign dodnhestic investment (FIAS, 2006).

In Philippines, FIAS assisted the Philippines Boafdnvestment (BOI) in developing a Retention, Bmpion
and Diversification (RED) program. The program feed on the ‘aftercare’ of foreign investors to ntaim the
satisfaction of current investors and where possiiol persuade investors to strengthen and expagid dativity.
In addition, FIAS identified the need for an enheth@advocacy role for the BOI and more effectiverdomtion between
government agencies responsible for servicing tavesMIGA is assisting the BOI in implementing tRED program
and FIAS recommendations (FIAS, 2006).

In Africa, FIAS and MIGA have developed a jointagtrgy and review their work programs on a weeklsifa
together with that of PEP-Africa, to ensure thagyttcapture maximum opportunities for linkages. Nrwous joint
programs have been implemented among others inofithi South Africa, Namibia, Sierra Leone, Libe@ad
Madagascar, and similar integrated programs werglmieveloped in another six countries. As new estgiare received,
both agencies discuss them to prepare a respofesagfthe most appropriate package from both agsno meet the
client’s needs (FIAS, 2006).

Related Studies and Experiences on Investment Protion and FDI Inflow

Nowadays, competition among the countries thattrgiag to attract foreign capital is high due te thimited
amount of foreign capital available and the incimgslesire among countries wishing to get bendfgm inward FDI.
However, the factors that create the investmematk in a country and determine its attractiverfesgoreign investors
are numerous and complex. Both theoretical and rapevidence show that investment promotion he dn important
impact on the amount and location of inward FDI. Geiter utilize FDI for economic development pugmsvith the
trends of FDI flows in the world, a targeted invaeht promotion strategy can play a powerful ecorcaieivelopment role
as it influences both the attractiveness of locati@here) for inward investment and the benefitsr@iag to the local
economy. However, there is no simple ‘one for aiid ‘one for always’ policy framework for every @oping country,

as each has different comparative advantage dandlifferent stage of development (Jinkang Zan@3)0

In Industrialized countries, promotion was foundb® the most significant factor, whereas in theettgping
countries the income and political stability isswese more important. It has also been found thatet present value of
proactive investment promotion is almost $4 forrg\i&l expended. Specially, investment promotion feasd to be most
effective when it: overcame information asymmetrimsmpensated for the imperfect functioning of inggional markets
which makes parent companies reluctant to consider production sites; and led to product differain of the host

country as a location for targeted activities (Walhd Wints, 1990).

The effects of promotion on inward FDI are mixed.dome countries, there was a dramatic increageDin
inflows with little or no investment promotion. Clai is the best example supporting this fact, maihlg to its large
market opportunities and cheap and productive ladodonesia is another case where significant artsoaf FDI have
followed policy reforms without investment prometioThailand and Mexico are some other examples ridiae the

guestion of the necessity of investment promotitaspite the expenses involved. However, for soradl srountries, with
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no economies of scale advantages, it is very larthém to attract large amount of FDI. Thus, themegood cases, such

as Singapore and Hong Kong that have attractedfisgmt inward FDI through promotion (Jinkang Za2§05).

As red tape in host countries and information asegtnies constitute a significant obstacle to investtrflows
across international borders, an important poliegsgion is: what can aspiring FDI destinationsalcetiuce such barriers?
A study uses newly collected data on 124 countde=xamine the effects of investment promotionrdiows of US FDI.

It tests whether sectors explicitly targeted byestment promotion agencies in their efforts toaattDI receive more
investment in the post-targeting period, relativethe pre-targeting period and non-targeted seciidre results of the
analysis are consistent with investment promotieading to higher FDI flows to countries in whichd reape and
information asymmetries are likely to be severee Thta suggest that investment promotion workeuekbping countries

but not in industrialized economies (Harding Tanfand Beata S Javorcik, 2007).

Again, does investment promotion cause higher Ribbws? It should be noted that the majority of HPtarget
particular sectors in their efforts to attract FBector targeting is considered to be best prabtjcevestment promotion
professionals because more intense efforts coratedton a few priority sectors are likely to leadgteater FDI inflows
than general, less intense attempts to attract FDihvestment promotion is effective, then prigrisectors would
experience an increase in FDI inflows after targgttarts relative to non-priority sectors durihg same time period
(Torfinn Harding and Beata Javorcik, 2007).

The detailed information on priority sectors and thming of FDI targeting activities in developimguntries
combined with the figures on flows of US FDI, digaggated by host country and sector, suggest thagsiment
promotion efforts are associated with higher FOlowws to developing countries (Torfinn Harding aBdata Javorcik,
2007). Priority sectors receive more than twicerash FDI as sectors untargeted by IPAs. While tlagmitude of the
effect may seem large, it is not implausible. If e@nsider only positive flows of US FDI to develogicountries, the
median sector-level flow to a host country was ¢qoebll million in 2004. Thus, the estimated effe€ investment
promotion translates into an additional annualowflof $17 million for the median sector-country damation. A quick
look at the amounts TNCs actually invest in deviglgrountries reveals that FDI inflows of that miuigtle are common.
For example, in 2005 Wal-Mart planned to open AQ naits in Mexico with an expected investment o8& million and
in 1995 Pepsi announced a US$55 million investnreatsnack-food company in South Africa, while BmgMcDonnell
Douglas invested $31 million in the Czech Repuiit998 (Torfinn Harding and Beata Javorcik, 2007).

If investment promotion works, it should be seeatthgencies following the best practice model amrem
effective. For instance, it is generally believdthtt a quasi-government status is the most apptepilA setup.
Quasi-governmental bodies benefit from their linksthe government when assisting investors in mgttiegulatory
approvals and lobbying authorities on behalf ofefgn companies. At the same time, they have maeibility in
planning their activities and are not bound by goweent pay scales and hiring and firing practiegisich make them
better positioned to engage the private sectorrasdond quickly to changing market conditions. Restonfirm that
guasi-governmental bodies are more effective ahcithg FDI than subunits of ministries (Torfinn ideng and Beata
Javorcik, 2007).
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The large empirical literature on the relationsbgiween FDI and economic growth has produced migedits.
Despite the ambiguous evidence on the benefitdDbf iRvestment promotion has become an active afgmlicy and a
growing number of nations are offering services andentives to attract investment by multinatiorfaims.
A study investigates whether national investmergnmtion activities succeed in increasing the voluaieinward
investment or whether this expenditure merely sdises investments which would have occurred iraiisence. Results
indicate a positive effect of investment promotion FDI inflows is robust across various empiricpedfications
(Charlton, Andrew and Davis, Nicholas, 2007).

International Investment Agreements (IIAs) are dément of investment promotion strategies as cotitrg
parties seek to encourage foreign investment thirahg granting of investment protection. Notwitinsti;mg the great
importance of a stable and predictable internatitewal framework for attracting foreign investmeexisting IIAs might
not live up to their full potential as regards thievestment promotion objective (UNCTAD, 2002).dpée the fact that
these agreements seek investment promotion andctiat, their emphasis is clearly on the lattert péath investment
promotion primarily perceived as a side effectroféstment protection. However, this effect - arréase in investment

flows - remains often behind the expectations efdbntracting parties (UNCTAD, 2002).

An UNCTAD survey of IlAs shows that only a minoritgf 1l1As includes explicit investment promotion
provisions. Their content varies considerably amtmegties. Promotion activities agreed upon in fii#e cover such
diverse issues as measures to improve the oveslidlygdramework for foreign investment or the griagt of financial or
fiscal incentives to individual investors (whatyoRotion measures may cover all economic sectofeaus on specific
economic activities. They may be limited to confinm the applicability of already existing promotieschemes of the
contracting parties or providing for the setting afpnew investment promotion instruments (how). yineay address
promotion activities of the home country or of thest country, and may likewise provide for jointigties (where).
Investment promotion provisions may be stand-alpravisions or establish a follow-up mechanism tonitay their
operation in practice (when). Finally, investmenbmotion provisions may be drafted as voluntary ootments or as
legally binding obligations (UNCTAD, 2002).

What option contracting parties finally choose defseon various factors. Countries that basicallyspe a
laisser faire policy with regard to foreign investment might éaw promotion strategies aimed at improving theegah
policy and institutional framework, while governntempplying strategic investment policies mightdavpreference for
sector-specific or activity-specific promotion meees, or those aimed at fostering linkages betvieesign investors and
domestic companies. Financial considerations may play a role, since many developing countries matyhave the
means to agree upon expensive promotion progransuek,as investment incentives, in ll1As. Recenetigjpments in the
evolution of the IIA universe might be an indicatithat more countries are ready to explore newagmgtres in investment
rulemaking (UNCTAD, 2002).

Results from data collected on national Investni®natmotion Agencies (IPAs) in 109 countries to exaarthe
effects of investment promotion on FDI inflows &significant. First, it tests whether sectors explictargeted by
investment promotion agencies receive more FDIhim post-targeting period relative to the pre-tangeperiod and
non-targeted sectors. Second, it examines wheltgeexistence of an investment promotion agencyisetated with

higher FDI inflows. Third, it evaluated whether agg characteristics, such as the agency's legalsstnd reporting
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structure, affect the effectiveness of investmerdnmtion. Results on the first two counts concuat tinvestment
promotion efforts appear to increase FDI inflowsléveloping countries. There is also evidence wédion of FDI due to
investment incentives offered by other countriesthr same geographic region (Harding, Torfinn; deikp Beata
Smarzynska, 2007).

China has moved away from regional priority towaraion-wide implementation of open policies for EDI
The Chinese government then adopted and implemensedes of new policies and regulations to erageiFDI inflows.
It introduced various investment promotion policwsich it expanded thereafter. The Special Econdfoices (SEZ) of
Shenzhen, Shantou, Zhuhai, Xiamen and Hainan, &4talocities, dozens of development zones and nkeeid inland
cities all promote investment with unique packagésax incentives. A number of free ports and b@hdenes were
established. Sometimes, foreign investors obtateritives and benefits after direct negotiation witie relevant

government authorities since some of these mapa&abnferred automatically.

The incentives available include significant redéwts$ in national and local income taxes, land fémport and
export duties, and priority treatment in obtainioasic infrastructure services. Special preferemtemes for projects
involving high-tech and export-oriented investmemt®re put in place. Priority sectors include tramsuion,
communications, energy, metallurgy, constructiortemals, machinery, chemicals, pharmaceuticals,icaé@quipment,
environmental protection and electronics. Tax itiees were among the most outstanding investmearrption policies.
From 1980 to 1993 China used extensively a widgeaaf tax incentives, including income tax exemptimd reduction,
as well as tariff-free treatments for imported @aqouent and construction materials. Although in 188 unified taxation
system applying to both domestic and FDI firms wéoduced, a five-year tax refund scheme was gdhfdr FDI firms,

and tariff-free treatment was extended.

In addition, preferential treatments were granteddme specific sectors and industries. Curretitly,targeted
economic sectors and industries in which FDI isoeingged include agriculture, resource exploitatiofastructure,
export-oriented and high-technology industries. éf@ourage reinvestment of profits, China has bed#ring FDI a
refund of 40 per cent of taxes paid on its shanmadme, if the profit is reinvested in China fareast five years. Where
profits are reinvested in high-technology or exgwiénted enterprises, the foreign investor mayeirec a full refund.
Many foreign companies investing in China have aeldm strategic plan, which requires reinvestménprofits for
growth and expansion. While the Chinese governmoentinues with the value added tax (VAT) rebatdesysin an effort
to maintain the profit margins of exporters in thist of the Asian economic slump, State Taxatioimistration plans
to eventually phase out the rebates to modernieecthrent two-tier tax system for domestic and itpreenterprises
(OECD, 2000).

DISCUSSIONS

Investment Opportunities

There are various opportunities for investment igakda. These opportunities exist in agribusingskeffies,
forestry, manufacturing, mining, infrastructurendncial services, tourism, printing and publishiedycation, information
and communication technology (ICT) and the newlynid oil. However, some sectors have been classiftegriority

sectors, and they include Agriculture, ICT, Enetggalth, Education, Mining and Services such asgouand finance.
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Purpose of Investment Promotion

The Investment Code Act, 1991, was enacted, andUtfamda Investment Authority (UIA) established witte
main purpose of promoting, facilitating and supsing investments in Uganda. The main purpose oé&stment
promotion in Uganda is to reduce the costs of RpPptoviding information on opportunities in the ety and by helping

foreign investors cut through bureaucratic procesur
Promotion Strategies

The investment opportunities in Uganda are beimgnoted using several methods such as trade faissjans

and investment conferences elaborated next.
Trade Fairs

The Uganda Manufacturers Association (UMA) annuatiiganizes the Uganda International Trade Fair.
This is a multi-sectoral trade event that playsading role in facilitating trade and business exge among participating
countries. The number of exhibitors has increagedn 220 in 1993 to 385 in 1997. Twenty-two courdri@ere
represented at the 1997 event (RSA, 1998).

Missions

Uganda sends and receives foreign trade missioosdir to facilitate investment and trade with otbeuntries.
For instance, during the mission led by Ministenkeleom of South Africa in July 1998, a declaratidintent between the
South African National Department of Agriculturedathe Ugandan Ministry of Agriculture, Animal Indons and
Fisheries (MAAIF) was signed. This aims to factitaco-operation in the fields of agriculture and food processing

through, for example, joint scientific, technicaldaproduction ventures and projects (RSA, 1998).
Investment Conferences

The country also participates in a number of investt conferences around the world. There is theeased
interest in Uganda by foreign investors due tarismbership of the East African Community (EAC). &TRast African
Community (EAC) today is attracting a lot of intsrérom many corners because of its integratiomdgg Mr Kategaya
of EAC said at the 3rd East African Investment @oefice, which attracted over 2,000 delegates topgiamHe observed
that FDI to the EAC have increased from $693 millio 2002 to $1.7 billion in 2008. And the volumkimtra EAC trade
has increased from $504 million to $947 millionWganda; from $241 million to $465million in Tanzaniand from
$741 million to about $1.4 billion in Kenya, frond@4 to 2010. FDI inflow within the EAC is expectidrise even higher
as the region enters the Common Market on July0102The common market between Uganda, Kenya, Témza
Rwanda and Burundi will facilitate the free movemehlabour, goods, services and capital origirgfiom within the
region. The region currently boasts of an estimat80 million people with a GDP of $75.2 billion acding to
Dr Diodorus Kamala, the chairperson of the EAC @ilusf Ministers (Walter Wafula & Dorothy Nakawegg010).

FINDINGS

Effects of Promotion on Investments

The FDI into Uganda had stuck below the US$1 billillar per year mark as shown in Table 1 below.
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Table 1: FDI Inflows into Uganda 1990-2010

Period 1990-2000| 2005 | 2006 | 2007 | 2008 | 2009 | 2010
FDImUSA$ 82 380 644 797 729 816 848
SourceINCTAD, WIR 2011

However, the number of firms investing in Uganda Hallowed a cyclical pattern as seen in Table @ an
Figure 1 below.

Table 2: Number of Licensed Investment in Uganda 1%81-2010

Year | FDI Year | FDI Year | FDI Year | FDI

1991 7 1996 225 2001 107 2006 434
1992 109 1997 186 2002 148 2007 369
1993 185 1998 101 2003 161 2008 381
1994 234 1999 67 2004 184 2009 314
1995 273 2000 89 2004 293 2010 323

SourceUlA, 2011
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Figure 1: Number of Projects Licensed by UIA in Ugada 1991-2010

The rise in number of licensed firms between 198d 4995 as well as the fall after 1996 to 1999 Ihesn
explained by Obwona and Egesa (2006) who analyzev#nious types of FDI and the relative magnitudéghe
components and determinants of FDI into Uganda@®0%. They examine the destination of FDI amongs#wtors of the
economy and show that a host of factors such asoeaig, political and others explain the attractafrFDI to Uganda.

Privatization and the return of previously confischproperties of expelled Asians have led to dmrable FDI, which
cuts across various sectors.

In addition, a string of policies has been impletednin recent times to achieve macroeconomic stabil
These together with the peace in a large part®fctuntry have brought large inflows of FDI. No daetor has single
handedly affected the flows of FDI into Uganda, batious factors have had effects at different §mehey identify
important factors in attracting FDI to include aegictable and consistent policy and macroeconomigrenment;
successful implementation of privatization; effaatsregional integration, which is important inratting market-seeking
investments; aggressive investment promotion; nefoundertaken among incentive schemes and relateermgment

agencies to fulfill the criteria for investment protion; and administrative simplicity, which hastidbuted significantly
to FDI attraction.
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They however, argue that the various positive stapen to attract FDI notwithstanding, there stdimain
liabilities especially in the areas of infrastruetu level of corruption and improvement of insfiboal support.
Consequently, there is need to continue to enh#redusiness environment and improve the risk @geeischemes on
both bilateral and multilateral basis. The vicesitimned must have been at play in the reductiorifbetween 1995 and

2000.

The recovery in number of investments, howevercesiB000 was mainly as a result of oil discoverytha
Albertine region of Uganda. UIA then executive dimg Maggie Kigozi observed that the increase waes td investment
in the energy, gas, telecommunications and marwfact sectors. She added that the major sourc@svestment were

expected to be India, China, Japan, Kenya and S{idenNew Vision Newspaper, Friday January 9, 2009)

The fall in number of projects since 2006 was du¢he global crises that hurt Uganda in terms dfittances
and lower values for exports. With lower investmégtires, the government adjusted economic growtjeptions for
2008 to 5-6 percent, instead of the initial forécak 8 percent. Western donors have praised Ugsneord on
macroeconomic stability, with its average 6 per@amiual economic growth in the past 20 years,ivelgtlow inflation

and stable currency (The New Vision Newspaper,dyrithn 9, 2009).

Table 3: Value of Projects Licensed by UIA 2005-94S$ m)

Sector/Year 2005 2006 2007 2008 2009 Total
Agriculture, Hunting, Forestry and Fisherigs 667 2.27 28.99 60.89 203.3 432.1 (5.5
Community, Social and Personal Services -1- 0@l 34.1 66.4 141.6 (1.8)
Construction 22.1 32.46 223.8 58.1 175/9 512.4) (6|5
Electricity, Gas and Water .303 742.50 173|3  .969| 986 (12.6)

Financing, Insurance, Real Estate, Tourism 75 5 | 3516 | 1000| 380.9 300.84 122087)
& Business Services

Manufacturing 158.8 291.2 325.4 641.2 577\4 1@%6)
Mining & Quarrying 20.4 10.48 88.25 30.36 53.8 20@.6)
Transport, Communication and Storage 81|97 468.6 4.844 946.1 84.35 20253%.8)
Wholesale & _Reta|l Tr_ade, Catering & 2183 559 31.04 305.2 (3.8
Accommodation Services

Total 425.8| 1,226.6| 2,223 | 2,380.9| 1,571.8 7828.2

Notes: () = percent
Source UIA, 2010

A review of the recent statistics of projects lised by UIA reveal the emerging dominance of Ugaridegstors,

new FDI sources and the preferred sectors for tnvest.

Ugandans topped the list of planned investment$ méw jobs and projects licensed in the quartetr ¢inded in
month of September 2008, according to the UIA. THA report indicates that planned investment by kligns was
worth $98.8 million (Shs167.9 billion), with 17 pects and 959 jobs to be created. This happensgite of a slight drop
in the total planned investment of $297 million $564.6 billion), down from $369 million (Shs627.#ibn) recorded in

the previous quarter.

Releasing the report at the Media Centre on Oct8p2008, the Chairman of Board of UIA, Mr. PatrBkature,
said; "For a country to attract more FDI, citizareed to feel confident and invest in their own d¢ounThis is a plus
seeing more Ugandans investing and this will attragre FDI." Singapore which is the newest coummythe list came

second with planned investment worth $59.3 mill{®hns100.8 billion) from two projects, one of whisha $40 million

| Index Copernicus Value: 3.0 - Articles can be sernb editor@impactjournals.us |




| Promoting Foreign Direct Investment (FDI): The Caseof Uganda 83 |

(Shs68 billion) energy project. India and Pakistaliowed in the third and fourth positions, pushikgnya and South
Africa, the once lead investors in Uganda, to 2t 14th position respectively.

A total of 17 countries were licensed. Other caestwere China, Canada, Eritea, Bangaladesh, Betanand
UK among others. A total of 76 projects were licehsdown from the 101 recorded in the previous tgudhat ended in
June. In all these projects over 6,700 jobs areetegl. In terms of investment value, constructamktthe lead amongst
the sectors at $87 million (Shs147.9 billion), lutterms of number of licensed projects, manufactuhad majority
projects totaling 26 out of the total of 76 recatde that quarter (The Monitor Newspaper, Fridagtdber 10 2008).
The dominance of Ugandans among investments im#jer cause of difference between FDI inflow inl¢éa® and value
of licensed projects in Table 3.

Uganda’s manufacturing sector, which had for yéegged behind, is finally catching up following timereasing
number of projects licenced in the country annudllye 2009 annual investment report released by &Héws that the
manufacturing sector licensed the highest numberajécts totaling 136, with total planned investiiseof $577.4 million
(about Shs101 billion) and projected employmen®0f920 jobs. Finance, insurance, real estate asthdss services
emerged second with 72 projects, worth $309.8 anillabout Shs588.4 billion) of planned investmerd axpected to
create 10,890 jobs. Agriculture, which is Ugandaéskbone, emerged third with 45 projects, a tokahmed investments
of $203.3 million (about Shs386 billion) and prdgzt employment of 27,591 jobs. In 2009, Ugandadtment Authority
licenced a total of 3,314 projects in various sexstwith planned investment of $1.6 billion expekcte create 70,289 jobs
for the population. Local investments were the bglhwith projects totaling to 171 worth $655.2 il
(about Shs112 hillion) of planned investment ang@85% of planned employment. Local investments welewed by
United Kingdom, China, India, Russia and Kenyahit torder. Addressing a news conference at thaselef the report at
the Media Centre, the then Minister of State foveltments, Mr Aston Kajara, said that was the firsie that the
70,000 planned jobs mark had been achieved sirceréation of UIA in 1991.

He attributed the increasing investments in thentguto improvements in infrastructure includingdralisation
of the telecommunications sector, rehabilitatiortha airport and air fields and increased passeagércargo routings.
He also observed that government’s interventiothenenergy crisis and efforts at improved water iildtransport also
contributed to the country’s attractiveness asn@rstment location.“Uganda is now one of the fagjeswing economies
and one of the most liberal countries for Foreigine€ Investment (FDI)” he remarked. The governmesduced
electricity tariffs in the country by subsidizinteetricity for large industries to the tune of ShsBion to bring down the

cost of a unit from Shs187.2 to Shs184.8 as a wayeeasing Uganda’s competitiveness in the region

Though more jobs have been created, Uganda costtouiffer from a high rate of unemployment. “Mashwe
try to create more jobs, they are not yet enouglfabge of the increasing number of people seekingoyment but we
are yet to reach there,” Mr Kajara said. Thoughdbarter registered more projects, their value bas by $436 million
from $1 billion in 2008 to $564 in 2009. The maraitaing sector licensed 30 projects in the quaasounting for
44 per cent of the total planned investments; atitice and construction accounted for 14 per cewshewith 15 and
4 projects respectively. Agriculture, however, agued for the highest number of planned jobs atr@pmately
16,000 jobs. China and India were top sources ardg’s FDI in the quarter, which Dr Kigozi, the thED of UIA,
attributed to their investment in value additioméTonitor Newspaper Friday, January 8 2010).
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In summarizing, it can be argued as follows: FIHE\ has been promoting investments since 1991u#lmer of
opportunities exist in the entire economy. Thos# tilave been targeted as priority sectors, howévelyde agriculture,
ICT, Energy, health, education, mining and serviegsh as tourism and finance. In terms of countti#é has targeted
UK, USA, Kenya (EAC), South Africa, India, ChinaAB and Singapore (Interview with a source at UlA&td@ber 2011).

A number of strategies have been used, includiedgetfairs, missions and investment conferenceedas the
number of firms licensed, the promotion efforts aveffective between 1991 and 1995, but since tlileer dactors have

determined FDI such as the discovery of oil inAlfigertine region of Western Uganda and the credibch of the 2009.
Effectiveness

Uganda Investment Authority (UIA) has been prompiimvestments in Uganda since its establishmeAosil.
A number of opportunities exist in the entire eamygo Those that have been targeted as priority sgdtowever, include
agriculture, ICT, Energy, health, education, miniagd services such as tourism and finance. In terinsountries,
UIA has targeted UK, USA, Kenya (EAC), South Africimdia, China, UAE and Singapore as sources oidor

investment into Uganda (Interview with a sourc&JBi, October 2011).

“The key sectors being promoted are tourism, marufang, agriculture, service, ICT, mining and p&um,”
said Kigozi, the then Executive Director of UIA sapport of the above position. She observed that 800 concessions
had been given out to mining companies. NankabitiMathen Minister of State for Microfinance, seedent partnerships
and agreements in the oil and gas sector meansetiier will soon boost the overall investment leviel the country
(The New Vision Newspaper, Thursday, 8 July 2010).

The investment opportunities in Uganda are beimgnoted using several methods such as trade faissjans
and investment conferences. The Uganda Manufastégsociation (UMA) annually organizes the Uganadt@rinational
Trade Fair; a multi-sectoral trade event that playkading role in facilitating trade and businesghange among
participating countries. The number of exhibitoes hncreased from 220 in 1993 to 385 in 1997. Ugasehds and
receives foreign trade missions. Also, there haanhnvestment conferences that the country orgdroz participated in.
For instance, the 3rd East African Investment Camfee attracted over 2,000 delegates to Kampalar{tia) in 2010.

Established in 1991, Uganda Investment AuthorityA)Uhas the target of championing private sectakr-le
development as opposed to state-led developmenusea to exist. In other words, Uganda Investrdarihority (UIA)
replaced Uganda Development Corporation (UDC) Wwithe of a more successful private sector-led grolvtias several
objectives including but not limited to promotingreign Direct Investment (FDI); Saving or genergtimew foreign
exchange through ISI or exports; Utilizing localteréals, supplies, and services; Creating employropportunities for
Ugandans; Contributing to locally or regionally dated socio-economic development; and Introducidgamrced
technology or upgrading indigenous technologié®se objectives, among others, were to be achigwedgh licensing
of investors and registration of technology transfe

From new investments worth $1.6b (about sh3,600[2009, out of which about 83,659 jobs were expgkdtee
Uganda Investment Authority (UIA) licensed 314 g, which led to a 125% rise in jobs created.lgvtiie planned
investments fell to $1.6b in 2009, from $2.4b thevpus year, the expected number of jobs shotoup3;659 from
37,216. The decline in investments was attributedhe effects of the financial crunch which hit &oe and North
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America. Most of the jobs were in the electriciggs, water, agriculture, finance, real estate aadufacturing sectors.
Once again Ugandans were the biggest investor®O(Bg8aking 69% of the projects licensed (216)ewalopment which

Ruth Nankabirwa, the then Minister of State for Mimance, said was significant.

“The Government has mandated UIA to focus conslaerafforts and facilitation resources to the depeient
and sustenance of domestic investment,” said Nankabwhile addressing journalists at the Uganda isledentre
(UMC). As a result of the schemes to build the emteneurial base of Uganda, Nankabirwa informed tiea SME
department had in three-and-a-half years since 2@@w about 6,000 entrepreneurs undergo traininiguaCfor the first
time, is the second biggest foreign direct investith $246m planned investment, followed by IndRyssia and Kenya.
“The highest number of projects licensed in 2002®0vere in the manufacturing sector (136), withaltgtlanned
investment of $577.4m. From these, we also expgeethighest number of planned jobs (20,920),” sa&hkdbirwa.
Manufacturing and Finance had the biggest chunkplafined investments at $577.4m and $309.8m regphct
UIA then boss Maggie Kigozi observed that the erareg of the East African common market had creatidbour pool

favourable for FDI inflow (The New Vision Newspap&hursday, 8 July 2010).

In summary, based on the number of firms licentdezl promotion efforts were effective between 198d 4995,
but since then other factors have determined Fildwnsuch as the discovery of oil in the Albertiregion and the credit
crunch of the 2009.

Failures

Kibikyo (2008) points out the poor promotion in thgricultural and mining sub-sectors. Despite adjuce
contributing 40% to GDP in 2003, the Investment €Adt, 1991, which governs investments in Ugandsadiraged FDI
investing in the sector. Foreign investors weraisefl engagement in agricultural production exceptpfovision of
materials or other assistance to the local farmeesing a piece of land for manufacturing andeosuring a regular
supply of raw materials with permission from the&adfice Minister upon the recommendation from the tHfough a

statutory instrument.

In the mining sector, despite a huge mineral pa@knlA neither provided investors with importantestments
information like geological data and mineral tasgétat could be used as a basis for attractingrinvestors, nor
extension services, training and mining equipménpact was that although 206 companies were lickhsecarry out
prospecting, acquire mining leases and minerakdgdicenses, there was little on the ground dwedsector recorded zero

cumulative investment up to 1998/9 (The Monitor Spaper, 20 May 2004).

The Government continues to under-fund the touseotor. For instance, it will not increase fundioghe sector
in 2011 in spite of the dire need for it. Accorditogthe national budget framework paper for 2010tthé total allocation
for Uganda Tourism Board (UTB) is projected to r@meonstant at Sh2.05b. However, the figure id stibject to
parliamentary approval. But sector experts beliavéhorough lobbying process through Parliament e higher
executive could cause the desired change. In t88/2010 budget, UTB, the lead promotion agencyivedeSh2b only.
Edwin Muzahura, the UTB marketing and public relati manager, said the agency may seek other fuogimans in the
event that the Government does not change itsipositWe will keep lobbying the Government. We Isthink the
Government can rescind its position,” said Muzah@athbert Baguma, the new UTB boss, disclosed hifsmbgency

needs Sh22b to effectively sell the country’s mttractions for better foreign earnings. Top exeesgtof UTB appeared
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before the Parliament to present their case foitiaddl budget boosts. But the visit was considelad because the
budget figures were already worked out. Tourismumber three on the list of the national primargvgh areas of the
newly released National Development Plan (NDP) ghitba, coming only after agriculture and forestmgt it is not
receiving the desired funding from the governmdtdllowing the enactment of the Tourism Act in 20Q8TB is

empowered to run the sector, a development thatraésans some financial liberty.

The Board has, therefore, been looking out fooitgn autonomous sources of funding, including chrayghe
tourism levy. “By implementing the tourism levy, wiink we could generate some resources,” said Kwza The UTB
is empowered to collect 2% of the total expenditiliegenerated by hotels, under the Tourism Actaittame into force
in May 2009 after President Yoweri Museveni assgteit in 2008. The Act gives the tourism coordiioa role to UTB.
Before then, the sector has not had effective letip®m and had relied on the Hotels Act of 1964 #ve Tourism Agency
Act 1968. “There was need to review this in viewttod emerging role of the private sector,” said Bura. The tourism
levy has been key in sustaining the tourism sdeatdtenya and Tanzania. Muzahura also said the Agénhtooking at
another 2% levy on airport taxis as another soafdacome. Key on the agenda of UTB in 2011 is tonpote local and
regional tourism that protects the sector fromutheertainties arising from external interruptioike the recent ash clouds

that paralyzed travel in mainland Europe.

The other is to focus the marketing on key primekeis, explore sustainable financing options as ashuality
standards in the services industry like hotel gradin 2008, tourism contributed 9.2% or $1.2bhe gross domestic
product while in Kenya, it brought in $3.5b or 1%.80 GDP according to the World Tourism and Tra@eluncil
(WTTC). This variation may be directly linked tcetimassive investment that Kenya puts into the seattwording to the
draft corporate strategy plan 2009-2012, Kenya dpestn27 billion (kshl billion) in marketing aloriBourism arrivals
increased from 512 thousand in 2004 to 844 thouwsan@008- an increase of 65% in under five yebogsted by the
commonwealth heads of government meeting (CHOGNY imUganda. Kenya on the other hand had 1.8 aniltourist
visitors in 2008. These comparisons provide sthiosgghts into the value promotional cash providegushing not only
arrival figures but also high end tourists thateyate valuable revenue. Kenya and Egypt are esasitye of the biggest

spenders on tourism promotion to the tune of shi®®hbined (The New Vision, Tuesday, 1 June 2010).
Other Assistance

Some international agencies have started assidéngloping countries in emplacing measures thatdvatiract

foreign direct investments into their economiean8mf these international agencies include UNIDIBS; MIGA, etc.

UNIDO is implementing a Regional Investment PromwotProgramme for Africa that involves developing a
number of tools to support the work of African Istreent Promotion Agencies (IPAs). Through this paog the IPAs
and other intermediary organisations are explofvays to go beyond their traditional function of prating their
countries and attracting Foreign Direct Investmg@DI) in general, to taking on a more proactiveerals agents of
development which will attract quality investmernts productive sectors and mobilise supportive bessnservices.
On the issue, Uganda was selected to be used #at @quntry for the capacity building programmergcognition of
UIA’s active partnership with UNIDO in executingetlinvestor survey in Uganda, and UIA having beenfitst, among

the programme countries, to finish the survey.
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They also carried out a diagnostic study of UIA pmeparation for the capacity-building component.
The diagnostic studies would be carried out intlal twenty Programme countries. The Regional Inaest Promotion
Programme for Africa, which is implemented withiretcontext of the African Investment Promotion Agies Network
(AfrIPANet), involves developing a number of todls support the work of African Investment Promotidgencies
(IPAs). It is composed of several components sushthe@ African investor survey covering 20 Africaouatries;
the Investor Monitoring Platform (IMP) developedfazilitate the analysis and reporting of survesute and the capacity
building component which involves training of theA and other intermediary organizations staff iizimg the IMP
results for policy formulation, investor targetirgrategy design, linking domestic and foreign stees and measuring the
effectiveness of IPA activities (UIA, 2011). Thrduthis programme, the IPAs and other intermediaganizations are
exploring ways to adopt a more proactive role asentgy of development. These organizations will ettrguality

investments in productive sectors and mobilize supge business services.

The challenges of the traditional methods of mankea country as an investment location are gelyettad same
in the African countries. They rarely result inrgfgcant increases in attracted investments. Thardaution of attracted
investments to improving the macro-economic sitregiin the recipient countries may be insignificaritis is because
traditional investment promotion methods lack sés to strongly impact economic development. Tighothe Africa
Investor Surveys and the IMP, information is madailable and used to design and implement effecdtivestment

promotion strategies based on empirical evidence.

The African investor survey component was impleraénh Uganda and other Programme countries dufig.2
It was planned to disseminate the results to alsiRnd stakeholders in October 2011. The surveiallyi covered
20 countries and UNIDO is planning to cover 53 d¢den in the follow up phase. UNIDO is now embagkion
implementing the capacity-building component of Bregramme. The objective of this component iseip fthe IPAs in
utilizing the survey data and the results for pofiermulation, strategy design, investor targetidgsign and delivery of
services focused on targeted investor groups,rimkiomestic and foreign investors and measuringeffextiveness of
IPA activities and staff. The preparatory actistfer the capacity-building component of the Pragree would start with
the diagnostic studies of the IPAs in each of thegRamme countries. This would also involve an stigation of the
investment policy frameworks in the countries. Actingly, knowledge of the country in terms of thdewvant policies
affecting investment and the institutional framekgiis crucial. This would promote understanding awgport the

UNIDO capacity building initiative (UIA, 2011).

FIAS provides assistance in improving the productfered by countries by providing business enabling
environment and investment policy advice and amsist in designing institutional frameworks for istraent promotion.
The technical assistance arm of the MultilateraleBiment Guarantee Agency (MIGA) assists IPAs iveltsing and

implementing investment promotion strategies (FIA3)6).
CONCLUSIONS

The study investigated the effect of investmentnmtion on investments in Uganda. Since enactmernhef
Investment Code Act, 1991, there had been no ressidus academic inquiry into the effectivenesshef promotional
tools that were put in place as a result of the &etondary data and some interviews were usdteiresearch. Analysis

was qualitative.
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UIA has been promoting investments since its estafplent in 1991. A number of opportunities existhia entire
economy. Those that have been targeted as praeitors, however, include agriculture, ICT, Enetigalth, education,
mining and services such as tourism and financéerins of countries, UIA has targeted UK, USA, Kar{i£ZAC), South
Africa, India, China, UAE and Singapore as souroésnvestment into Uganda (Interview with a soume UIA,
October 2011).

In investment promotion efforts, however, Ugandal lmoblems of availing investments information like
geological data and mineral targets for the mirsegtor, and failed to financially support the téegeareas through the
budget such as was the case with tourism. In thengrisector, despite a huge mineral potential, dbkther provided
investors with important investment informationeigeological data and mineral targets that coulddssl as a basis for
attracting serious investors nor extension seryitasing and mining equipment. Mining was not thay sector that was
neglected, but other targeted sectors, includingdm. While Tourism is number three on the listled national primary
growth areas of the newly released National Devekt Plan of Uganda, coming only after agricultangl forestry, it

got miserable amounts from the budgets.

Based on the number of firms licensed, the promotafforts were effective between 1991 and 1995,
but thereafter, other factors have determined Ridbw into Uganda, such as the discovery of oithia Albertine region
and the credit crunch of the 2009. The effect ohpstion on investment, therefore, seems to hava fEemost between

1991 and 1995; and since then, other factors haga kesponsible.

RECOMMENDATIONS

Allowing Foreign Investors to Invest in Agriculture

Agricultural production in Uganda is mainly done B million smallholders, mostly working 2 to 3dwres of
land, using traditional methods of cultivation dachily labor. There is no way such method of prdauccan support the
country’s rapidly growing population, let alone thesire to earn foreign exchange for the countrgugh the exportation

of the produce.

Itis, thus, surprising that the Investment Codé AB891, excludes foreign investors from a secsorréical to the
Ugandan economy as agriculture which contributesuald0 percent of the country’s GDP; except forvision of
materials or other assistance to the local farmeesing a piece of land for manufacturing andeosuring a regular
supply of raw materials with permission from theadtice Minister upon the recommendation from the tHfugh a

statutory instrument.

There is therefore the need to modernize agriailltproduction in Uganda through the importation nafw
technology and capital; which are likely to commotigh inward FDI. The government should, therefareend the Act to

allow foreign investors engage in the businesgyatalture in Uganda.
Provision of Important Investments Information and other Services to Investors

The government should endeavor to provide investittsimportant investment information, like geolcal data
and mineral targets, that could be used as a asisttracting serious investors into the miningtee It should also

complement this with the provision of extensiorvamss, training and equipment in the sectors tadyér investment.
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Provision of Adequate Budgetary Support for the Tageted Sectors

The government should financially support the sactargeted for investment through adequate pravisin the
budgets. The situation where such critical seateceive paltry amounts from the budgets would eatllto their growth;
and would therefore not be effectively promotedot@ign investors or international patrons. Thas, dxample, is the case
with tourism which happens to be number three (&tgiculture and forestry) in the list of natioqaimary growth areas
in the current National Development Plan of Ugarata] yet receives paltry budgetary allocations. Sihgation is the

same for fisheries and mining.
Improvement of Infrastructure, Especially Power andTransport Networks

The government should vastly improve on infrastitestas a way of making Uganda attractive to foreign
investment. It should improve on power generation dransmission as that is key to industrializatiéstso, the
government should improve on the road network ideorto facilitate trade, not only within Uganda,t laspecially
between the country and its neighbors, especialyBAC members. It should also lobby other EAC gowents to do the

same, as poor infrastructure constrains the infibforeign investment (FDI) into the region.
Reduction of Level of Corruption

Corruption is another hindrance to the inflow ofefign investment into most Sub-Saharan African eouas,
including Uganda. Increasing emphasis is beinggalam transparency and ethics in business transadti the developed
world. Not only would corrupt practices undermihe tviability of the businesses in the host coustriewould also lay
foreign executives open to prosecution in their barauntries. Cuervo-Cazurra (2006) discovers thatption not only
causes a reduction in FDI, but also a change icdheposition of country of origin of FDI. First, caption may result in
relatively lower FDI from countries that have signthe OECD Convention on Combating Bribery of FgnePublic

Officials in International Business Transactions.

This suggests that laws against bribery abroad acays a deterrent against engaging in corrupticioreign
countries. Second, and on the other hand, cormuptiay result in relatively higher FDI from coungiwith high levels of
corruption. This suggests that investors who hasenbexposed to bribery at home may not be detdryecbrruption
abroad, but instead seek countries where corrupgignevalent. The former holds more for investoosn the developed
world, who incidentally are the major sources ofl iiilo Sub-Saharan Africa. The effect is that thieseign investors are

increasingly unwilling to venture into countriesavl corruption in business is rife.

There are tell-tales of corruption, almost on daigis, in Uganda. This has not been equally mdtelign stories
of government’s successful efforts to combat theusge. This will definitely be sending wrong signab intending
foreign investors who are considering Uganda ais gossible investment destination. The governnséiould, therefore,

up the ante in the fight against corruption in Udgn
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